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Abstract – Consumer awareness can be created among the students about their rights and 

responsibilities as consumers through formal and informal means. The aim of consumer 

education has mainly been to teach and educate students to be and act as informed rational 

and prudent consumers. It plays a key role in consumer empowerment, helping the 

consumers gain the skills, attitudes and knowledge they need to be able to gear the choices 

they make as consumers to their economic interest and to protect their healthy and ensure 

safety. This study found the undergraduate students consumer right awareness to be 16.23, 

while the theoretical average is 11.5 only. Hence the awareness on consumer rights among 

college students is found to be an above the average level. It means that the Awareness on 

Consumer Rights among Undergraduate students is found to be satisfactory. 

 

1. INTRODUCTION 

Consumers are the largest economic group in any country. They are the central point of 

all economic activities. The ultimate aim of production, storage and distribution is to ensure 

consumption of goods and services to the satisfaction of the consumers. It is rather paradoxical 

that the “King” by seller and service providers, but in actual practices he/she is treated as a slave 

(or) servant. Consumer awareness means being conscious of  having knowledge about the 

various consumer production laws, redress mechanism and the consumer rights which include 

right to protection of health and safety from goods and services that the consumer buy, right to 

be informed about the quality, price, potency, purity and standard of good, right to choose the 

best from a variety of others, right to get representation if there is any grievance or suggestion, 

and right to seek redress against unfair trade practice or unscrupulous exploitation. 

 

1.1. Need for the Study 

Consumer awareness means being conscious of and having knowledge about the various 

consumer protection laws, redress mechanism and the consumer which include rights to 

protection of health and safety from goods and services that the consumers buy; right to be 
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informed about quality, quantity, price, potency, purity, and standard of goods; right to choose 

the best from a variety of offers, right to consumer education; right to get representation if there 

is any grievance or suggestion, and right to seek redress against unfair trade practices or 

unscrupulous exploitation of consumers. This study of consumer awareness is the study of how 

individuals make decision on spending their available resource of money, time and effort on 

consumption-related items. Hence the present study was designed in such a way as to investigate 

“Awareness on Consumer Rights among Undergraduate Students in Tiruchirappalli City.” 

 

1.2. Background of the Problem 

We buy a variety of goods and services in our day-to-day life. Whatever we buy we pay 

for it and derive satisfaction from its consumption and use. But sometimes we do not feel 

satisfied with the product we buy. This may be on account of poor quality of the product, 

overcharging by the shopkeeper, lower quantity of contents, misleading advertisement, and so 

on. The necessity of adopting measures to protect the interest of consumers arises mainly due to 

the helpless position of the consumers. There is no denying fact that the consumers have the 

basic rights to be protected from the loss or injury caused on account of defective goods and 

deficiency of services. But they hardly used their rights due to lack of awareness, ignorance or 

lethargic attitude. However in view of the prevailing malpractices and their vulnerability there to, 

it is necessary to provide them physical safety, protection of economic interest, access to 

information, satisfactory product standard, and statutory measures for redressal of their 

grievance. From the very childhood days, the investigator was quality conscious, aware of 

misleading advertisement, responsible in inspecting a variety of good before making selection, 

hold enough to collect proof of every transaction, aware of the consumer rights and was even 

taught to file a complaint for genuine grievance. This awareness of the investigator motivated to 

conduct a study on “Awareness on Consumer Rights among undergraduate Students in 

Tiruchirappalli City”. 

 

1.3. Terms and Definitions 

 Awareness – It refers to the state or ability to perceive, to feel, or to be conscious of 

events, objects or sensory pattern. In this level of consciousness, sense data can be 

confirmed by an observer without necessarily implying understanding.   

 Consumer Rights - It refers to the laws aimed at protecting consumers when they buy a 

good or service. 

 Undergraduate Students - It refers to those who are studying Bachelor‟s degree in Arts 

and Science Colleges in Tiruchirappalli City. 

 

 



Indirani & Kumar 

65 
 

1.4. Variables of the Study 

Dependent variable 

 Consumer Rights 

Independent variables 

1. Gender (Male / Female) 

2. Subject of the study (Arts / Science) 

3. Residence (Day Scholar / Hosteller) 

4. Nativity (Rural / Urban) 

5. Parental Education (Educated / Uneducated) 

6. College Kind (Unisex / Mixed) 

7. Co-curricular activity (Participant / Non-participant) 

 

1.5. Objectives of the Study  

1. To identify the Undergraduate Students Awareness on Consumer Rights in Arts and 

Science College. 

2. To measure and find out whether there is a significant difference in Awareness on 

consumer rights among Undergraduate students in terms of the select population 

variables. 

 

1.6. Hypothesis of the Study 

1. There is no significant difference between the following demographic variables like, 

Sex (male and female), Subject of Study (Arts and Science), Residence (day scholar 

and hosteller), Nativity (rural and urban), Parental Education (educated and 

uneducated), College Type (unisex and mixed) and Co-curricular Activities 

(participated and non-participated) of Undergraduate students in the possession of 

Awareness on Consumer Rights. 

 

2. METHODOLOGY 

2.1. Subjects 

 A stratified representative sample of 412 Undergraduate students constricted from Six 

Arts and Science colleges in Tiruchirappalli City with due representation given to the variables 

viz., Sex, Residence, Nativity. 
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2.2. Procedure 

 Since this study attempts to bring out relevant details from students, regarding various 

practices adopted and expected outcomes of the systems of internal assessment in educational 

institutions. The normative survey is the most commonly used approach to solve educational 

problems. It is followed in studying local as well as state, national and international aspects of 

education. It involves interpretation, comparison, measurement, classification and generalization 

all directed towards a proper understanding and solution of significant educational problems. 

 

2.3. Technique 

 Surveys provide a means of measuring a population‟s characteristics, self-reported and 

observed behaviour, awareness of programs, attitudes or opinions, and needs. Repeating surveys 

at regular intervals can assist in the measurement of changes over time.  

 

2.4. Tools Used 

            Consumer Rights Check List developed by Indirani (2012) was used in this study. 

 

2.5. Reliability 

The reliability coefficient of the Consumer Rights Check List has been computed by 

using the odd even method. The reliability coefficient was computed by spearman brown 

formula. Obtaining a value of 0.686 indicating, that the tool was highly reliable. 

 

2.6. Validity  

The draft form of the tool with 29 statements is given to subject experts and lecturers of 

Cauvery College of Arts and Science for Women, Tiruchirappalli for the final form. After 

correction made by experts, the investigator selected the Check list for the data collection. Thus, 

the validity of the check list was established. The validity of the score was calculated by taking 

the square root of reliability. In the case of Consumer Rights Check list is found to be 0.856, also 

suggesting that the check list is valid. 
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2.7. Statistical Techniques Used  

 Suitable descriptive and inferential statistical techniques were used in the interpretation of 

the data to draw out a meaningful picture of results from the collected data. 

 In the present study, the following statistical measures were used. 

 Mean 

 Standard Deviation 

 t- test 

 

2.8. Delimitations of the Study 

The study has been confined to the final year students of the undergraduate courses in 

Arts and Science subject only. It does not involve the first and second year students. This is a 

delimitation of the study.  

 There may be many variables associated with this study. But this study involved eight 

population variables only. This is another one delimitation of the study. Hence the findings of the 

present study need not necessarily be applicable to the undergraduate students in professional 

courses. This way it is a delimitation of the study. 

The present study is specifically designed for the measurement of Awareness on 

Consumer Rights among Undergraduate Students. It is expected that the result obtained would be 

helpful in organizing Consumer Right Awareness Programme in colleges. It is hoped that the 

findings of the study would yield fruitful result as expected. 

 

3. ANALYSIS AND INTERPRETATION 

The data collected were processed and subjected to analysis in terms of the specific 

objectives of the study. The details of analysis and the results emerged out of the investigation 

are presented under relevant headings. The details of the analysis and interpretation of data are 

presented below. 

 

3.1. Awareness on Consumer Rights and Gender 

The statistical measures and results of test of significance of difference between the mean 

scores of Awareness on Consumer Rights among Undergraduate students in terms of sex are 

presented in Table 1. 
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Table 1: Statistical Measures And Result Of Test Of Significance Of Difference Between The Mean 

Scores Of Awareness On Consumer Rights Among Undergraduate Students: Gender-Wise. 

 

Variables 

 

Sub 

Variables 
N Mean S.D. ‘t’ value 

Level of 

significance at 

0.05 level 

Gender 

 

Male 229 16.45 3.75  

1.280 

 

* 
Female 183 15.96 3.92 

*-Denotes Not Significant at 0.05 levels. 

 

The calculated „t‟ value (1.280) is lesser than the table value (1.96) at 0.05 levels of 

significance. This shows that there is no significant difference between male and female in the 

possession of Awareness on Consumer Rights among Undergraduate students. 

 

Comment 

From the above finding it can be inferred that, Gender does not play a vital role in the 

possession of Awareness on Consumer Rights among undergraduate students. 

 

3.2. Awareness on Consumer Rights and Subject of the Study 

The statistical measures and results of test of significance of difference between the mean 

scores of Awareness on Consumer Rights among undergraduate students in terms of residence 

are presented in Table 2. 

Table 2: Statistical measures and result of test of significance of difference between the mean scores of 

awareness of consumer rights among undergraduate students: subject of the study-wise. 

Variables 
Sub 

Variables 
N Mean SD ‘t’ value 

Level of 

significance at 

0.05 level 

Subject of 

the study 

Arts 271 16.81 3.90 
4.52 S 

Science 141 15.12 3.43 

S-Denotes Significant at 0.05 levels. 

 

The calculated „t‟ value (4.52) is greater than the table value (1.96) at 0.05 levels of 

significance. This shows that there is significant difference between Arts and Science students in 

the possession of Awareness on Consumer Rights among Undergraduate students. 
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Comment 

It can be inferred from the finding that the Arts students possess more Consumer Rights 

Awareness than the Science Students. 

 

3.3. Awareness on Consumer Rights and Residence 

The statistical measures and results of test of significance of difference between the mean 

scores of Awareness on Consumer Rights among Undergraduate students in terms of residence 

are presented in Table 3. 

 

Table 3:  Statistical measures and result of test of significance of difference between the mean scores 

of awareness of consumer rights among undergraduate students: residence-wise. 

Variables 
Sub 

Variables 
N Mean SD ‘t’ value 

Level of 

significance at 

0.05 level 

Residence 

 

 

Hosteller 107 16.66 4.03 

1.305 * 
Day scholar 305 16.08 3.75 

*-Denotes Not Significant at 0.05 levels. 

 

The calculated „t‟ value (1.305) is lesser than the table value (1.96) at 0.05 levels of 

significance. This shows that there is no significant difference between day scholar and hosteller 

in the possession of Awareness on Consumer Rights among Undergraduate students. 

 

Comment 

From the above finding it can be inferred that, residence does not play a vital role in the 

possession of Awareness on Consumer Rights among Undergraduate students. 

 

3.4. Awareness on Consumer Rights and Nativity 

The statistical measures and results of test of significance of difference between the mean 

scores of Awareness on Consumer Rights among Undergraduate students in terms of nativity are 

presented in Table 4. 
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Table 4: Statistical measures and result of test of significance of difference between the mean scores of 

awareness on consumer rights among undergraduate students: nativity-wise. 

Variables 
Sub 

Variables 
N Mean SD ‘t’ value 

Level of 

significance 

at 0.05 level 

Nativity 
Rural 262 16.40 3.81  

1.170 

 

* Urban 150 15.94 3.87 

*-Denotes Not Significant at 0.05 levels. 

 

The calculated „t‟ value (1.170) is lesser than the table value (1.96) at 0.05 levels of 

significance. This shows that there is no significant difference between rural and urban in the 

possession of Awareness on Consumer Rights among undergraduate students. 

 

Comment 

From the above finding it can be inferred that, nativity does not play a vital role in the 

possession of Awareness on Consumer Rights among undergraduate students. 

 

3.5. Awareness on Consumer Rights and Parental Education: 

The statistical measures and results of test of significance of difference between the mean 

scores of Awareness on Consumer Rights among undergraduate students in terms of parental 

education are presented in Table 5. 

 

Table 5: Statistical measures and result of test of significance of difference between the mean scores of 

awareness of consumer rights among undergraduate students: parental education-wise. 

Variables 
Sub 

Variables 
N Mean SD ‘t’ value 

Level of 

significance at 

0.01 level 

Parental 

Education 

Educated 179 16.39 3.92  

0.672 

 

* 
Uneducated 232 16.13 3.76 

*-Denotes Not Significant at 0.05 levels. 

 

The calculated „t‟ value (0.672) is lesser than the table value (1.96) at 0.05 levels of 

significance. This shows that there is no significant difference between educated and uneducated 

parents in the possession of Awareness on Consumer Rights among undergraduate students. 
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Comment 

From the above finding it can be inferred that, parental education does not play a vital 

role in the possession of Awareness on Consumer Rights among undergraduate students. 

 

3.6. Awareness on Consumer Rights and College Kind 

The statistical measures and results of test of significance of difference between the mean 

scores of Awareness on Consumer Rights among undergraduate students in terms of college kind 

are presented in Table 6. 

 

Table 6: Statistical measures and result of test of significance of difference between the mean scores of 

awareness on consumer rights among undergraduate students: college kind-wise. 

Variables 
Sub 

Variables 
N Mean S.D. ‘t’ Value 

Level of 

significance at 

0.05 level 

College 

Kind 

Unisex 121 16.77 4.16  

1.768 

 

* 
Mixed 291 16.01 3.67 

*-Denotes Not Significant at 0.05 levels. 

 

The calculated „t‟ value (1.768) is lesser than the table value (1.96) at 0.05 levels of 

significance. This shows that there is no significant difference between unisex and mixed type of 

colleges in the possession of Awareness on Consumer Rights among Undergraduate students. 

 

Comment 

From the above finding it can be inferred that, college kind does not play a vital role in 

the possession of Awareness on Consumer Rights among Undergraduate students. 

 

3.7. Awareness on Consumer Rights and Co-Curricular Activity 

The statistical measures and results of test of significance of difference between the mean 

scores of Awareness on Consumer Rights among Undergraduate students in terms of Co-

curricular activity are presented in table 7. 
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Table 7: Statistical measures and result of test of significance of difference between the mean scores of 

awareness of consumer rights among undergraduate students: co-curricular activity-wise. 

Variables Sub Variables N Mean S.D. ‘t’ value 

Level of 

significance at 

0.05 level 

 

College 

Kind 

 

Participated 161 16.35 4.12 
 

 

0.499 

 

 

* Non-

Participated 
251 16.16 3.64 

*-Denotes Not Significant at 0.05 levels. 

 

The calculated „t‟ value (0.499) is lesser than the table value (1.96) at 0.05 levels of 

significance. This shows that there is no significant difference between Participant and Non-

participant in the possession of Awareness on Consumer Rights among Undergraduate students. 

 

Comment 

From the above finding it can be inferred that, co-curricular activities does not play a 

vital role in the possession of Awareness on Consumer Rights among Undergraduate students. 

 

4. FINDINGS 

The Major Findings emerged of the present study are as follows: 

1. The Awareness on consumer rights among Undergraduate students in various Arts 

and Science College was found to be satisfactory. 

2. There is no significant difference between male and female Undergraduate students in 

the possession of Awareness on Consumer Rights. 

3. There is significant difference between Arts and Science Undergraduate students in 

the possession of Awareness on Consumer Rights. 

4. There is no significant difference between day scholar and hosteller in the possession 

of Awareness on Consumer Rights among Undergraduate students. 

5. There is no significant difference between rural and urban Undergraduate students in 

the possession of Awareness on Consumer Rights. 

6. There is no significant difference between educated and uneducated parents of 

Undergraduate students in the possession of Awareness on Consumer Rights. 
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7. There is no significant difference between unisex and mixed type of colleges in the 

possession of Awareness on Consumer Rights among Undergraduate students. 

8. There is no significant difference between Participant and Non-participant of co-

curricular activities in the possession of Awareness on Consumer Rights among 

Undergraduate students. 

 

5. EDUCATIONAL IMPLICATIONS 

On the basis of results obtained from the present study some practical suggestions are 

offered, which will be helpful for teachers to apply in classroom teaching. 

Consumer Education Programme for the students through formal and informal means 

would be effective in creating Consumer Awareness. It will help to develop skills to make 

informal decision in the purchase of goods and services in the light of personal values, maximum 

utilization of resources, available alternatives, ecological considerations and changing economic 

conditions. 

The administrative and curriculum authorities must lay stress on consumer education in 

the school and college curricula. 

 Consumer education should develop critical awareness among students through direct 

involvement in discussions, talks, exhibitions, research, workshop etc., 

 Teachers and other interested parties should encourage formation of consumer youth 

clubs in colleges to provide experiential and leadership opportunities. 

 

6. SUGGESTIONS FOR FURTHER STUDIES 

The present study provides the way of further studies. Some of the suggestions made in 

this context are noted below: 

1. A study on proper utilization of mass media helps in inculcation of consumer 

awareness and improving the consumer behaviour of students both in the rural and 

urban areas. 

2. The study may be replicated at polytechnic college students. 

3. Comparative study on consumer rights of Arts, Science and Professional course 

students. 

4. To educate about the consumer rights the knowledge about their rights should be 

included in the course curriculum of the students from their child-hood.  

5. Time to time academic Institution, Social Organization and Government should 

organize the seminars, conferences and exuviations to develop consumer knowledge. 



Indirani & Kumar 

74 
 

REFERENCES 

Aggarwal, Y.P. (1988). Statistical Methods; Concepts, Applications and Computation (2
nd

Ed.) 

New Delhi:  Sterling publishers Pt. Ltd. 

Allison. K. Neil. (1978). “A Psychometric Development of a test for Consumer Alienation from 

the Marketplace”, Journal of Marketing Research, Vol. 15, P. 568.  

Best John, W. (1989). Research in Education. New Delhi: Prentice Half of India Pt. Ltd. 

Benn, J. (2003). Consumer Empowerment in Consumer Education: Experience from educational 

and consumer studies younger. International Journal of Consumer Studies, 27, 223. 

Brennan, C., & Ritters, K. (2003). Consumer education in UK New developments in policy, 

strategy and implementation. International Journal of Consumer Studies, 27,223. 

Buch, M.B. (ed.) (1974). A Survey of Research in Education. Baroda: Centre for Advanced 

study in Education, M.S.  University. 

Chandra, Aravind and Patel, Janki, (1994). "A Study of Legal Awareness of Undergraduate 

students of Faculty of Home Sciences, Baroda”, Consumer confrontation, Vol. 14, No.5. 

PP. 37-39. 

George, Surya. (1992). “Consumer Protection”, Tamil Nadu Journal of Co-operation, 

Vol.83No.4. 

Louden, D.L., & Della, J.A. (1998). Consumer Behaviour concepts and applications. NewYork: 

McGraw Hill Book Company. 

Ralph M. Gaedeke, (1972). "Filing and Disposition of Consumer Complaints: Some Empirical 

Evidence," Journal of Consumer Affairs, 6, 45-56. 

Wilkie, W.L. (1986). Consumer behaviour. New York: John Wiley and Sons. 

 

ELECTRONIC REFERENCES 

http://www.scribd.com/doc/48269535/AWARENESS-OF-CONSUMER-PROTECTION-ACT 

http://www.mendeley.com/research/brand-awareness-effects-consumer-decision-making-

common-repeat-purchase-product-replication-11/ 

http://en.wikipedia.org.consumerrights 

http://www.consumer.state.tx.com 

http://enwikipedia.org.consumerprotections 

http://www.thefreeencyclopedia.road safety 

http://www.answers.com/topic/consumer-rights-control-device 

http://www.consumerrights.com 

http://www.consumer.com/consumersafety.aspx 

http://en.wikipedia.org.consumerrights/

